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1. Team Spirit

AF n, o Keep learning, Stay Curious
A 0 Move fast

AH = Bediligent



Be diligent

260+

Videos

/ ¥

230+

I
WeChat posts

o500+

\
Welbo posts
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Brand Power VS. Organic Search : Directly correlated

15P 1 n

T E 2018 X » -

ahy @GSN} IST UKZ2aA
have 15 times larger search volume
uKIFYy UKz2zaS t Saa |
------ Ogilvy report:
2018 WHY BRANDS MATTER ON CHINESE ECOMN
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2018 YTD media coverage of naked brand keywords and

3000
6000

UV

2,100+ |/ 5,300,000

0
Media Articles
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Tallormade content

R " L
GAMIFY YOUR PROMOTION!
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1st wedding immersive drama in China
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Story Is written in the purpose ofhowcasing Castle facility and service
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Step T Understand Your Customer

cpzlq

q I .
Frequency of sharing social media cont

Purchasing Power

'E b W bf
Your Consumer Persona Is not fixed
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Step 2 Develop Your Strategy

Objectives

Strategy

12 -2

o To I
1
u

A Boost booking§rom DecFeb

A IncreaséWeChaffollowers&
EDM database

A Increase brand awareness

Target group
A H H A (Y
A A Q -
A 3 e Uf
A r | F B |
6
AWeChat followers A Let consumers decide the price
AEDM database A Free stay and discount strategy for

APotential future guests (younger reaching as many people as possible

than usual, but guesit-be) A Give everyone the chance to win,
Word of mouth approach
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Step 3Execution 7 days limited campaign

We Chat EDM

55.000 followers 65.000 database Wicllele

B BRBEXXE
aked GOES WILD
FREE STAY EVERYDAY

N PMERLD ﬁ%?&i%
&SWD naked GOES wun (\\/7
Ry~ FREE ‘STAY EVER
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e . 2014%12710BE16HH X102 7t!
*“Scan OL} wechat QR code to play the wild wheel of fortune
From December 10-16 2014 starts daily at 10am.

Website
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MG Hs oW REcARE =
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EENE WA RgR oY E
s . 2014%12710BE16HH X102 7#t!
Scan ou? wechat QR code to play the wild wheel of fortune
From Deoember 10-16 2014 starts daily at 10am.

S -

o ls thls real7 Yes, absolﬂtely -
% Free room' 90966(1“'80% off, 70% off.:40% off. Let luck décidel
=~ scar our wechat QR code to pray’!he‘i\md wheel of fortune
From December 10-16, 2014star§s dailg at’ ‘I(Tammwzsur hohdays -
- at naked Stables from December 24, 2014 threugh February 28,2015 T
(exdudmgpu&{nc.hollda\(sl '''''

‘Each wethat account‘ can piay once Sew'fe yOUr:preferred booktng
dates within three days after wmnmg you[prom&tode Discount - :
promo.codes apply to‘rbbms onlY (breakfastmcludedl) and can onIy'_ -2
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; Terms and condmons app!y Please seeour website for fuu getalls
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Contact Us Follow us on Wechat

0 | & FIEERRRL S ZHAH ETEYTS, 313200
LS LT EEMM297S34E, 200031

naked Stables: No.37, Shangxiazhuang Village,

Paitou Town, Deqing, Zhejiang, PRC 313200

naked Retreats: 3/F, 297 Wuyuan Lu, Shanghai, PRC 200031

FUE S reservations: 400 9200 518 ; 021 6431 8901
WWW. on i on

3'd parties platforms
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Campaign Result

SR REXKE
ed GOES WILD
FREE STAY EVERYDAY

&

15,000+

2, IRRIBRSO kx4 *
Fr?gig\\\a ctay, free sailing triP S - H neW fO”OWGfS

25,000+

1 f player

1000+

Room nights per campaign




naked Owned Channel at a Glance

135,000
H o H

WeChVat follower

3000+
H

Monthly average followgr
Increasing number;

7000+

I\/Io}]thly average readg
for WeChat posts

48%

booking from own
00o0oking channeg
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Listen to your guests Establish Emotion Connection
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A Different Way to Listen to Our Guests



