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* Retailers that have over 25% of eCommerce transactions on mobile. Of those mobile transactions, more than 10% are from mobile apps and the rest from mobile browsers.
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* Retailers that have over 25% of eCommerce transactions on mobile. Of those mobile transactions, more than 10% are from mobile apps and the rest from mobile browsers.
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Conversion Rate = (No. of Sales) / (No. of Users)
Users include those with more than a single event on the websites. .
Each time a visitor sees a web page, adds a product to the basket, or makes an online payment, etc., it is counted as an Crl teol
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Conversion Rate = (No. of Sales) / (No. of Users)

Users include those with more than a single event on the websites. ¢
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* Where the consumer has more than one device. Based on Criteo’s cross device product providing exact matches of users across multiple devices.
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* Where the consumer has more than one device. Based on Criteo’s cross device product providing exact matches of users across multiple devices.
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ACQUISTA BIGLIETTO CAMBIA PRENOTAZIONE  Offerte  Destinazioni e Orari Servizi  Programma Fedelta  Viaggiare con ltalo  Italo Impresa

Dove vuoi andare?

NOTTE ROSA A RIMINI?
Party con Italo!

per te- O%

ACQUISTA ENTRO LE 13 DEL 02/07 >

L'offerta é valida su tariffa Low Cost per viaggi dal 03/07 al 06/07,
in ambiente Smart e eXtra Large.

Le migliori Offerte
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ANCHE A RIMINI

i

‘ —
Prezz0 Low Cost riferito alla tratta Bologna-Rimini #
50 la tratta W-BO e viceversa

Acquista Biglietto Cambia Prenotazione

Le nostre Offerte

-50% CON ITALO SPECIAL
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toPaper:
 Disrupting the Competitive Landscape in the Digital Travel Market

(3+ trips). As ravelers gein experience using their mabile devices for mors edvanced
activitis, mobile booking will becoma more commn, even among casual ravelere.

ure 2: Devices Used to Book Flights (Last Trip)
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