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Hotel Performance in China and Asia
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Still good news for China performance?
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SR KT 2EAREIE K Growth markets

2016%F3 H, 12 H AR AT & U Gl M)
RevPAR growth (LC, %), Rolling 12m up until Mar 2016

French Polynesia
Ql: +26.4%

Japan New Vietnam Thailand Sri Lanka India Australia Philippines China
Zealand (Mainland)
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HIBFTIHRIAE AR AE Declining markets

2016%F3 H, 12 H AR AT & U Gl M)
RevPAR growth (LC, %), Rolling 12m up until Mar 2016

Malaysia Singapore Indonesia Maldives South Korea Myanmar
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20155E E A R I AL 55 Mainland China 2015 Highlights @
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RevPAR growth
year-over-year
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12MMA, Jan 2008 - Mar 2016, CNY
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Will the Monkey bring us fortune?
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+2.6%

2016 Q1 RevPAR growth year-over-year
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Mainland China
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Mainland China - What’s driving growth?

Demand
Market

Revenue

RevPAR

ADR

Mar 2016 YTD, Main KPIs YoY, % Change, CNY - 201638 —Z=1F, [AIHLAZMER, ANRM
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2016 Q1 12 mts rolling
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S still growing
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-V SRR 42 7E 15 Shanghai keeps growing
12 HYLAHER, NRM | 122MMA, CNY
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# 220164 H, URFEH (THD Fit
as of April 2016, by room count (‘000)
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But some cities still adding a LOT of rooms
#E2016F4H , EIA ey Fal F3gins

as of April 2016, % of new rooms over existing in market

Sanya Changsha Chengdu Tianjin
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